EDUCATION

University of Tampa

2024-2025

e Masters of Arts- Social &
Emerging Media

2020-2024

e Bachelors of Arts-
Communication, Media & Culture

e Bachelors of Arts- Advertising &
Public Relations

e Minor in Journalism

SKILLS

o Software & Tools: Microsoft Office
(PowerPoint, Word, Excel), Google
Workspace, Adobe Creative Suite
(Premiere Pro, Photoshop,
lllustrator), Figma

e Social Media Platforms:
Instagram, TikTok, X, Facebook,
YouTube, LinkediIn, etc.

¢ Social Media Management &
Analytics: Metricool, SparkToro,
HubSpot, Meta Business Suite

e Content Creation & Writing:
Short-form video editing,
copywriting, brand storytelling,
media writing

ACCOMPLISHMENTS

e Published articles in the Minaret 2023

e Published articles in NERO Fashion
Magazine 2022

e Spread in Mob Magazine 2022

e Cover of ShuString Magazine 2019

Master's graduate in Social and Emerging Media with expertise in
Communication, Marketing, Public Relations, and Journalism. Skilled
at blending creativity with strategy to deliver high quality work in
dynamic, fast paced environments.

PROFESSIONAL EXPERIENCE

o Marketing & Events Coordinator

MarineMax Yachts 10/25-Present

e Develop and execute multi-channel marketing campaigns to increase brand
awareness and drive customer engagement

e Create and manage digital content across social media, email, and web
platforms to promote products and events

¢ Analyze campaign performance metrics and audience insights to optimize
marketing strategies and improve ROI

e Collaborated with sales teams to align marketing efforts with lead generation

and revenue goals

Identified target audiences and tailored campaigns to effectively reach and

convert prospective clients

Communication Marketing Intern
CAMP Tampa

e Developed promotional materials, such as flyers, newsletters, and email campaigns.
e Shadowed daily tasks of Social & Communications Manager

e Ensured consistent messaging across all communication channels.

e Participated in team meetings and brainstorming sessions.

01/25 - 3/25

Social Media Manager
Monkey Man Media

07/24-09/24

e Managed socials for 30+ accounts ranging from car dealerships to boutique stores
e Engaged with customers through comments & D.M's
e Scheduled and organized posts weekly

Manager
CAMP Tampa

09/24 - 9/25

e Mentored and trained team members in order to improve their job performance.
e |nitiated new projects that resulted in increased productivity across all departments.
e Provided leadership during times of organizational change or crisis situations.

INTERNSHIPS

Social Media Intern
O Clearwater Police Department

01/25 - 06/25

e Create, edit and schedule engaging social media content, including graphics, videos
and captions, to enhance recruitment efforts.

e Monitor metrics and social trends to optimize content strategy and improve
engagement.

e Collaborate with officers and department leaders to highlight community programs,
events, and outreach efforts.

O Social Media Marketing Intern

ULimo

04/21 - 09/21

¢ Increased social media engagement by 30%
e Assisted with customer requests and answered questions
e Researched and identified target audience preferences, trends, and behaviors

Www.soohioqlenn.com (772)-475-3164 [F] sophiaglenn2@gmail.com
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